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| Crass commercial junket or the world’s greatest movie showcase? Next week's Cannes
festival is both, says GEOFFREY MACNAB - but commerce will triumph over art

A Cannes
of worms

lash back to Cannes 1996, The party
for Danmy Boyle's Trainspotting pro-
vides an exeuse for hedonism ona
seale exeessive even by festival stan-
dards. In one hall, Leftfield are play-
ing toa celebrity audience including Leonar-
do DiCaprio, Mick Jagger and Damaon Albarn.
The noise is deafening. Outside, by the poel,
footage of Sean Connery as James Bond ison
permanent loop on a big screen as partygo-
ers begin to behave ever more rowdily. Inthe
_ corridors, there isthe smmd of foothall chants.
Inside, an elderty, well-dressed man with a
silver beardis on his own
through the party, looking as if he is lost in
Hadez. The man is Robert Altman, one of
America’s most distinguished film-makers
but unrecognised here. The magician David
Blaine smashesthe wateh belonging to Worl:-
ing Titleboss Tim Bevan as a party trick. The
morning after the party, Traingpotiing author
Irvine Welsh and Oasis’s Noel Gallagher are
found at the Hotel de Cap swimming pool in
at Tam.

“It all went on. [t just built the legend of the
film," recalls Trainspoiting Andrew
Macdonald. “We knew we had something
pretty good because it [Trainspotting] had

beenasuccess in the UK, and what we tried

todowssﬂamutlmmdcmbeaamuchof

Cannesdo: Harrison Ford returns as
Indiana Jones; (cover) Kylie Minogue

The 6lst festival begins next week with a
sereening of Fernando Meirelles's Blindness,
anadaptation of the Nobel Prize-winning au-
thor José Saramago’s novel about a city in
niunhgﬂpm'mafulepmﬂabmgnshm
It is a storyline that seems highly appropri-
ate for Cannes. Festivalgoers may not lose
theireyesight, but many risk losing their sense

of perspective over the festival fortnight.

~In the hyper-charged atmosphere of
Cannes, judgement can become erratic,

the bustle and vulgarity that gives the festi-
valits colour. That, atleast, isthe theory, but
sometimes, amid the relentlass photo op-
portunities, publicity stunts, junkets and trade
announcements, the “art” getsswamped.
“Cannes is two very distinet things, [t is
the film festival, which I think is of marginal

importanee” suggests Ealingbhoss Barnaby
Thompson, producer of St Trinian’s, of the
art/commence di “In the 1960s and

1970s, it [the festival] absolutely represent-
ed international cinema, but now there are
these two parallel worlds - arthouse cinema,
and commercial, mainstream cinema.” [t is
no secret which world is in the ascendant.
Most years, one Hollywood tentpole movie
will descend on Cannes, whether it’s The Da
Vinei Gode or Star Wars. This year, it is the
turnof Steven Spielberg’s fndiana Jones and
the Kingdom of the Crystal Skull. Carmes, for
aday orso, will turn into a monster junket for
that film. This is the Faustian bargaim Cannes
strikes with the Hollywood studios. The at-

tention it receives as a consequence of play- |

ing host to such a film is immense, but the
daumdemthatthecmnpetrbouﬁlnmnsk

mi's The Tasteof the Cherry may win the
l‘.ml’smam prize, the Palme d'Or, but the

astiras possible. PolyGram world’s media will so fixated on thestars
th.lspuvate_}et,%usedrta]must - ino how . S0 that their success will hardly be noted.
Tike & bus, We invited oar own ‘ It’s dismaying how easily publicity can be “ dort. think a sticker saying ‘Palme
peoplaand got them flown wp. - hought in Cannes, butit’s theplaceyoung 30 vitner' meansanythingin Britain

Takeanotherimage,fromlate — directors crave theirwork to be included ? “Whores everywhere,” one of the
on the first evening of the 2006 : characters in Irwin Shaws novel Evening
festival. The pross screening of In Byzantiim saysof the festival “Inthe

the opening film, The Da Vinci Code, has just
finished and the world’s eritics are stamped-
ing out of the Palais Du Cinema to file their
({largely negative) reviews in time for the next
day’s papers. Their hostility counts for abso-
lutely nothing; Cannes has effectively been
taken over by the Da Vine marketing team
to generate maximum exposure. The next
day, the Dy Vinci Code cast and crew arrive
in town. Amid all the hoopla, the Cannes re-
views are immediately forgotten.

These snapshots sum up perfectly what
can malke Cannessovexing, It is a fostival that
sometimes appears to be suffering severe
personality disorder, uncertain whether it
exists to celebrate art or commerce. When
the two worlds collide, confusion often en-
sues. Parties and photo opportunities risk
distracting attention from the once-impor-
tant fact that there are films to be shown.

Critics will praise as masterpieces films that
appear nothing special when seen a few
months later in the cold light of a London
sereening room. Distributors may pay for-
tunes toaeqguire titles that it turns outno one
wants tosee Festival will over-
look gems (for example, the Oscar winner The
Lives of Others was rejected by Cannes). Ju-
rieswill what later come to be regarded
as the finest films (the Coen Brothers’ No
Country for Od Men was given nothing at last
year's festival).

While the official festival showeases cine-
ma as art, the Cannes market (set up in 1961)
is an old-fashioned bazaar in which every-
thing is for sale - arthouse, porn, horror pic-
tures, decumentaries, action movies, even
auditorium seating: The two events feed off

one another: The festival confers alittle class

on the market; the market, in turn, provides

audience.ontheacreen,mﬂleshfaela,intbe
Jjury room... thisis theliving and eternal cap-
ital of whoredom for two weeks every year.
Spread your legs and take your money. That
ought tobe printed on every letierhead, under
the seal of the city of Cannes.”

Such AN ASSpREment may tally with gut-
siders’ view of Cannes as being exclusively
about starfets, red carpet premieres, moguls
with cigars holding court on the Cariton Ter-
race, sex and money. It is part of the self-gen-
erated myth ofthe festival, but talk tothe del-
egates whoattend snd they present a far mare
prosaic view of their fortnight on the Riviera.

Director Mary MeGuclkianwill bein Cannes

next week fora private screening of her new
film Inconceivable, starring Jennifer Tilly,
Andie MacDowell and Geraldine Chaplin. A
dramaa.bmﬂ.mhmhby,lthasmmg

line, “10 babies, nine mothers and one P
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.« father" It’s about singles, lesbians, in-

fertile couples, a pair of gey men, “all des-
for the one thing that will change

thelrllmforevu' achlld.”

are hoping that Terence Davies, whose Blonde ambition:
new film Of Time and the City screensin - Diana Dors

studio executives and one or two studio
bosses. You can find the bankers and fi-

ﬂfﬁmalseledmn,mdw}mhaslungbeen dresaingibrthe nanmersmtheu'yachts.Theagentaare
Cannes will re-

wvemr]hy

Cannes
is losing its importance short shrift.
“Cannes matters to me,” she says. “And
it's not glamorous, either” The festival,
she points out, isn't just somewhere to
show films; it's also a place to get them fi-
nanced. “Almost every film I've made has
involved a good week in Cannes, schlep-
ping up and down the Croisette [the
seafront thoroughfare]. We all have the
blisters to prove it.”

Hernext project, a satire on Hollywood
celebrity called The Making of Plus One,
will be partly shot in Cannes. It will ex-
plore the tensions between art and com-
merce in the independent-film world. *In
Cannes, that is very exemplified. On the
one hand, you have the red carpet and the
Addist cast who are attracted to the pub-

If the fiestival maﬂywas awhores' con-
wvention, it is highly doubtful that Steven
Wﬂdhﬂwd‘msen(}mto

ceive thi s yedr.
Iti

‘haow easily (if exp ely
pnbhcwwnbehoughtmﬂmne&y&rt
remains the festival where young direc-
tors mosterave their work to beinchaded.
The programmers are prepared to take
risks on new talent - witness, for exam-
ple,thedemmtomcbdeAndmaAmcﬁd‘s
Red Roadt or
bnma]mStechQueen&:dehutﬁnam
Hunger, about the IRA hunger-striker
Bobby the opening film in the Un
Certain Regard sidebar this year.

*“It iz still the No 1 one festival for us,”
suggests Robert Beeson of the UK dis-
tributor New Wave Films, which has al-
ready pre-bought several of this year's
festival titles, among them Le Silence de
Lorna by double Palme d'Or winners the
Dardenne brothers, and the Turkish au-
teur Nuri Bilge Ceylan's Three Monkeys.
However, Beeson’s account of a typical fes-
tival for him won't chime at all with most
outsiders' For him, Carmes
is simply about watching and acquiring
movies. “We're seeing the films we want

launch his two-film mag about
Che Guevara, The Argentine and Guerril-
lo. The films are to screen asa single, four-
hour project *so as not to pit
against himself” in the wordsof the Cannes
general manager, Thierry Frémaux. In
spite of all the Cannes hoopla, the work
will be taken seriously.

Britizh film- malmrs who've been ne-
glected at home h
important boost in Cannes. Mike Leigh,
with Naked and Secrets and Lies, and Ken
Loach, with Hicden Agenda and T?ee Wind
That Shakes the Barl films,
are examples of direetors who've been
feted in Cannes. In the wakie of their sue-
cess, British financiers and audiences have
begun to cherish them more, too. Many

tosee, buying o and that’s it. You
can ignore all the rest - except when you
can'twalk down the street.” hesays of the
cireus-like atmosphere of the festival.
Cannes is the clearing shop of world
film. Distributors ke will be watch-
ing five or six films a day, reading scripts
- and squeezing in meetings with sales
agentsin theirspare moments, The sales
agents, meanwhile, will be sitting at their
stands orin their Cannes apartments and
hotel suites, relentlessly ﬂogg;mg their
wares. [t hem a fort
but fear drives them to attend. *Who's

zite. “Everyone! Whowould dare not to?”
‘The lawyers are in town. So are the

in :! Thepahtmanshum upfor

lQSBClmne.s photo op)

portunities. (Macdonald
meeting the then Tory Semataryofsmte
For National Heritage, W'ginia Bottom-

it'sbusy and expensive,” Macdonald says.
*It’s hard to see films because the bu-
reaucracyis sodifficult. I don’t think most
people in the business would chooze
‘Cannes as their favourite thing to do”
W}nt(hnmsdoasprwde s(m'l'inmp—

son's v.«w ty

ley, in 1996; she turned out tobea
ting fan.) The L'Oréal and V'cbona’sSe—

Jels areon per -

Barnahy
as “a glamorous trade fair”. His fostival
consists of meetings every half hour - all
:lsy,zmday.l’faﬁdmuld,whnu&llbeh

coming big-screen version of The Sweeney,
deseribes the festival as “like a work con-
ference - an important meeting-point be-
tween North America and Europe. It is
very difficult to put a film together [in
Cannes], but it is very possible to meet a.
lot of people you wouldn't normally have
thechancebomeettugﬁhermasl‘m‘t
time” He concedes that there will be “a lot
ofyomgﬂmﬂlprmhmgeimgdnmk
but adds: “I think that happensin the in-
surance business, too.”
Yes, there are parties, but these - the
professionals insist - are networking op-
porhmlties,mtmtsmus]}ywbeen-

year, byk in gymili
wellasactorssmhas}hmrtﬂvﬂettard
Colin Firth to Cannes, Ealing was able to
mh'oduceﬂleforelgnpmssandd.lsuﬂm—
Mm’& Th

torsto S

-..al.u
make anoi i who
l:amemtheﬂmmesﬁeshwlwasmmnf
what St Trinian's
Themuamnnsrmmhhemm
the image of the festival as described by
the professionals attending the market
and the Cannes of popular myth. The fat-
mer make the event sound downbeat and
even a little dull. It's as ifit's a matter of
obligation for them to spend several days.
on the Riviera but they'd much rather still
‘be at home. In their accounts, the world
of Brigitte Rardot and Roger Vadim, top-
less starlets, Truffaut, Godard, politics,
rebellion and high living seems very far
away. As they describe the daily rigma-
role of meetings and conferences, they
manage to make the world's most glam-
musl'ﬂm&snmlsnundhhesbeﬂbear

Joyed. Thereis very litth
L‘memliugeumumusoftbmlghl.ﬂndoon
trivance are behind even the most ssem-
ingly carnivalesque and enarchic events
like the Trainspotiing pary:

The Brits become especially agitated
m(hlmcs,lobbymgdesyrateb‘ﬁnrmﬂ
tath ts(for exarple, those held
by BBC Filtns or Filmd) at whiich they might
Eriighs it e

Iet

in the West Midland.
Jmm&umﬂ;gmm.q;h,youampect
they are protesting too much. They'd be
quick to complain if they weren't able to
attend orif they couldn't get invitations to
the parties. It is in their interest, too, to
present a downbeat account of the festi-
val just in case the folk back home think
they're having too much fun.
‘“T‘hebed.t}mgaboutltlssnﬂwabeh-
M Id, stating some-

thmgthal.semnsself’audmtehmt(}mm

happened when Simone :.ylvs accosted
Robert Miteh the beachin1954, you
can rest assured that the photographers
will have been tipped off in advance.

‘K [\‘.)annes]wa hmdpiwehugtﬂlmg»

but whic ! ‘being forgotten
among all the other distractions.

The 2008 mmmi&mdm : from
e fr)

done. It's a hard pl becanse

I4to 25 May




